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. Marketing automation can 

drive your sales to new levels, but 

what is it? (page 2 )

. Fluorescent toners are making 

the world a brighter (and more 

profitable) place (page 4) 

. How to deliver print room 

workflow automation by efi Fiery: 

get your 36 page e-book (page 7)

. We meet Ian Clark of Michael 

Egan Associates, a force in printing 

for London (page 8)

A digital magazine for the print professional 
from the experts at Advanced UK.

In this, our third issue of 'PRINT!', we're looking at 

Marketing Automation, Print Room Automation, 

and colour solutions, especially fluorescent pink. 

Why? Because commercial printers are going to be 

having a party and you won't want to miss it!

   
Spring is in the air and, despite some hiccups along the way, the 
UK's vaccine delivery program is going to unleash our economy. 
The pent-up demand for all manner of print services bodes well for 
everyone who's well prepared. 

One opportunity which has driven investment over the Winter lock-
down is the realisation that there are 530,000 weddings forecast to 
happen over the coming twelve months. So this month we're look-
ing at colour capabilities and how - and why - it's going to deliver 
the boost we've all been waiting for.

In our book, automation is more than what happens in the print 
room itself (see page six and download the efi Fiery e-book), but it's 
also about how you can use the sophisticated tools to nurture and 
covert your email and website enquiries. We've seen the difference 
ourselves  and we want to share some best practises so you too can 
boost your business.

Finally, with 2021 being our thirtieth year, we're planning our own 
special celebration. We'll be calling you to share news on this in the 
weeks ahead!

 

Phil Tucker
Managing Director

Anniversary YEARS
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MARKETING AUTOMATION 
SOFTWARE: IS IT TIME 
TO WEAPONISE YOUR 
COMMUNICATIONS

Do enough of your website visitors actually call you and 

order? Are your marketing emails not converting into 

sales leads? Maybe it's the tools you're using? Here we 

explain Marketing Automation, and show you why it's 

like having a 24x7 sales force!

Ask the experts. Ask Advanced UK.
Call us NOW on 01895 811811
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Marketing Automation 
Have you ever put the phone down 
and thought, 'now that's a hot 
lead!', only to wonder some days or 
weeks later why you never got the 
sale? It's frustrating, but it's also 
avoidable.

At Advanced UK, we've learned what 
works, and we're ready to help you, 
whatever the size and scale of your 
print operation.

Marketing automation nurtures 
your prospects, while giving you 
the insight as to which channels are 
working so you know your true ROI.

By automatically re-marketing to 
your website visitors, you increase 
your win-rate because it takes an 
average of six interactions for a lead 
to convert. That's reality.

Re-marketing to your website 
visitors requires delivering valuable, 
relevant and personalised content, 
so your business becomes the 
attractive choice. What a consumer 
wants to read is entirely different 
from a commercial print buyer.

Software can give you the data: who 
visited, what they looked at, how 
did they find you, and how often 
they've visited. It can even reveal  
names and telephone numbers too. 

Now, when you call, you have the 
knowledge you need to be relevant.  
And that's when sales happen!

Lead Generation
Now you know who's been on your 
website, you want to track their 
engagement and prioritise them.
You probably rank your opportuni-
ties already, but what if software 

was doing that for you, flagging the 
hot leads and distinguishing them 
from the 'casual visitor?

This level of marketing automation 
means you can be on the phone to a 
prospect while they're still on your 
website so your call becomes, “I can 
see you were reading about our widget 
that does [x]” is a much stronger 
opening than “Can i speak to whoever 
is in charge of marketing?”

Email Marketing
Now use the software platform to 
assemble highly curated email lists 
(only for B2B customers, naturally), 
and for everyone to create high 
converting emaills from a template 
library so you're sending hyper-per-
sonalised communications!  

https://www.advanced-uk.com


Ask the experts. Ask Advanced UK.
Call us NOW on 01895 811811

"Extract the maximum 
advantage from your 
data so your customers 
perceive real value from 
your communications" 
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This is so powerful, and like the rest of the 
platform it's efficient. Your potential custom-
ers get the personal touch, 24x7,  

Now your marketing emails can be effective, 
because you know they will display accurately 
on all devices, and the software will actually 
help get them to the recipient rather than 
being blocked by spam filters. 

Powerful marketing 
dashboards!

Imagine a single interface where you can see all 
of the data about your leads, ranked according to 
their likelihood of converting into paying clients?

Integrate into your CRM, incorporate alerts, and 
start being able to plan your revenues in advance. 

You'll gain the ability to communicate effectively 
and efficiently, which ensures your commercial and 
consumer clients hear the messaging relevant to 
them. It works!

For successful email marketing, you need  A/B 
split testing, data segmentation, as well as 
accurate click-through rate (CTR) report data 
to see not just who's opened your email, but 
who's actually clicked through to your website. 
Only this way can you discover what products 
and services are resonating with your audienc-
es.

It's all here in one powerful, GDPR compliant 
and affordable software suite. It's about giving 
you easy-to-use functionality that can be ap-
plied in an accessible manner with measurable 
outcomes. In other words, stop marketing into 
a void, and introduce precision! 

Ultimately, it’s all about you getting marketing 
results quickly and leaving more time for pro-
ducing the quality print which is the founda-
tion of your business.

Schedule a demonstration!

https://www.advanced-uk.com
https://advanced-uk.com/book-a-one-to-one/
https://advanced-uk.com/book-a-one-to-one/


Did you realise there are 530,000 weddings 

planned for the next twelve months? These 

consumers are ready to spend like the 'roar-

ing 20's', and so are commercial clients who're 

gearing up to get their marketing back on 

track too. Fun times are ahead!

Ask the experts. Ask Advanced UK.
Call us NOW on 01895 811811

FLUORESCENT TONERS – 
MAKING THE WORLD A 
BRIGHTER (AND MORE 
PROFITABLE) PLACE!

It's 2021, and the print world has changed. It demands 

print applications that transcend CMYK. With Xerox, you 

can get on-board with the new possibilities with the 

PrimeLink, or you might well consider the world’s first 

inline, six-colour digital platform that delivers breath-

taking image quality, jaw-dropping spot embellishments 

and stunning metallic hues – in a single pass. 
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With the Xerox® Iridesse™ Production Press, you can  

turn ordinary applications into commodity-crushing 

opportunities to dazzle, differentiate and drive growth.

Specialty printing is one of the fastest growing digital 

segments, and - just in time for Valentines Day - Xerox 

announced that their range of adaptive CMYK+ dry inks 

now includes fluorescent PINK. 

These innovations are creating new possibilities, and 

hugely increased margins. CMYK+ is proving to be a 

winner, and specialist printers are realising the returns.

https://www.advanced-uk.com


Ask the experts. Ask Advanced UK.
Call us NOW on 01895 811811
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Ask the experts. Ask Advanced UK.
Call us NOW on 01895 811811
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The Xerox 'Beyond CMYK strategy' is all about enabling 

commercial printers to deliver eye-catching colours and 

embellishments to close the gap between offset print-

ing and digital. 

30% of offset pages are printed with some type of 

enhancement beyond the four process colours, whereas 

less than 3% of digital colour pages today are enhanced.

By extending the entire spectrum of colours and effects 

– and let's not forget the importance of textures – the 

digital print house can raise profit margins through the 

roof, with buyers paying an 89% premium!

Beyond CMYK is the sure-fire way boost your ROI

Watch ! Click to watch a video on how flourescents 
make the world a brighter place 
https://youtu.be/2ZnHtcEmijY

Clearly, it's about more than pink! Xerox® Adaptive 

CMYK+ Kits enable up to seven specialty colours on an 

existing device, enabling instant digital print enhance-

ments, and up to four specialty colours in a single pass! 

With the Iridesse, not only do you gain fluorescent pink, 

but you can produce up to six colours and two embel-

lishments in a single pass. 

The market is wide-open, and as anyone who's looked 

at some of the competitive offerings out there will 

know, making the business case for an Iridesse is easy 

compared to considering its £1m rivals. 

Profitability through digital versus traditional offset 

is inbuilt because digital requires no extra labour for 

setup, you can proof on the same press, and complete 

the job in the same amount of time as a standard CMYK 

job.

While offset jobs demand 1,000 sheet print runs, with 

digital, those very short-run jobs, such as wedding invi-

tations, become profitable.

That buyers premium we mentioned earlier then hits 

centre-stage: with digital you can combine person-

alisation with embellishment for easy, cost-effective, 

delivery ... and it's all inline! 

Isn't it time you found out more?

https://www.advanced-uk.com
https://youtu.be/2ZnHtcEmijY


Ask the experts. Ask Advanced UK.
Call us NOW on 01895 811811

Automating workflow in a printing business is 

easier – and less costly – than you might think. In 

efi's free e-book, you will discover the 6 easy ways 

to add automation to your printing workflow.

No matter whether you’re an automation novice or 

expert, we'll show you how to gain positive results 

in operational efficiency, reduced costs, and im-

proved profits. And as the only efi Fiery Platinum 

Partner in the United Kingdom, Advanced UK are 

ready to help you with your trial and deployment.
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THE EFI FIERY PRINT 
AUTOMATION E-BOOK
GET YOUR COPY NOW!

Laying the automation foundation today for a 

completely automated job preparation and submis-

sion process in the future will make you even better 

prepared to adopt new technologies for your next 

printer/DFE investment.

Take Fiery JobExpert as an example: it's break-

through technology which analyses incoming PDF 

files and dynamically chooses the optimal print 

settings to achieve the highest quality while opti-

mising processing time. 

Removing the guesswork out of choosing the right 

colour and imaging settings for each job, maximises 

your profitability when up against short turnaround 

times and smaller runs.

Download the e-book

(no registration required!)

https://www.advanced-uk.com
https://advanced-uk.com/download-industry-report/


PROFILE: MICHAEL 
EGAN ASSOCIATES ARE 
EXPANDING DIGITAL WITH 
XEROX IRIDESSE + PINK

Ask the experts. Ask Advanced UK.
Call us NOW on 01895 811811

HJ: I'm curious about your take on litho versus digital, 

and how you see developments continuing? 

IC: Litho still delivers the flattest image, and the big 

goal for digital is to catch up in this respect. However, 

the Iridesse output is markedly better than other digital 

presses, and every year we see the race getting closer 

and closer.

HJ: Of course litho is dominent, so would you explain 

why a litho house needs to invest in digital production 

presses too?

Michael Egan Associates are happy to 

discuss trade work opportunities. Why 

not call them on 01322 333363 and 

learn how they can help you? 

ADVANCED UK SAYS
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Since 1969, Michael Egan Associates has been 

printing for London's finest hotels and financial 

institutions. A true 'full service' printer, they offer 

in-house litho, digital, foiling, thermo, embossing 

and more. Humperdinck Jackman of Advanced UK 

spoke with the owner, Ian Clark, to learn more.

HJ: Hi Ian, tell us a little about Michael Egan Associates!

IC: Until six years ago, we were a litho house, but then 

we added digital capabilities to complement our range 

of services which span from letterpress to foiling. 

HJ: What made you chose the Xerox Iridesse?

IC: It's the combination of gold and silver metallics       

coupled with the pink fluorescents. The pinks will open 

new opportunities as we extend our push into retail, 

weddings, London clubs and bars. We believe we're far 

ahead of our competition with our new 'look books'.

❛ ... Call us for trade 
work partnerships!

Ian Clark of Michael Egan  discusses the Iridesse

IC: Fundamentally, digital is quicker than litho, and for 

print runs of 2,000 pieces or less, there's less wastage, 

and we save labour by not having to create full colour 

plates or 'make ready' sheets. 

HJ: You've hinted you've been in the print industry for a 

long time ... any memories?

IC: Well I do remember my first job which involved hand-

setting lead typefaces. I dropped an entire chase onto 

the floor and was mortified. My boss wouldn't even look 

at me as I picked them all up and had to sort them.

HJ: How about Advanced UK? 

IC: Our account manager at Advanced UK is Chris Hen-

nessy, and at first we thought 'here's another salesman 

with all of the patter', but then we realised Chris is 100% 

definitely true to his word. He's great, and we're looking 

forward to a long and exciting relationship with him and 

Advanced UK. 

HJ: We appreciate your time, and we'll be talking further 

about a fluorescent pink print run we need for our own 

marketing. Thank you Ian!

https://www.advanced-uk.com
http://www.michaelegan.co.uk/
http://www.michaelegan.co.uk/

